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ABSTRACT

This research aims to 1. To study the situation and needs of the development
of a sustainable sports tourism model to create economic value-added of sports
cities. 2. Synthesize the development of sustainable sports tourism to create
economic value of sports cities. 3. To evaluate the sustainable sports tourism
development model to create economic value-added of sports cities. Researcher
runs in 3 sections.

Step 1 Study the situation and needs of the development of a sustainable
sports tourism model to create economic value-added of sports cities.

Step 2 Synthesize the development of sustainable sports tourism to create
economic value-added of sports cities

Step 3 Evaluation of sustainable sports tourism models to create economic

value-added for sports cities (focus group)



The research found that

1. Overview of sustainable sports tourism potential to create economic
value of all 6 sports cities, found that there is capital potential. And outstanding local
resources in terms of location Transport, tourism facilities and the versatility of tourist
spots

2. The level of opinions on the perception of sports tourism in the
urban area, sports on tourism resources. The overall picture is at a high level. 3.
The need for empowerment to older persons in order to prepare for the aging society
in in Sukhothai Province, empowerment between individuals the overall at a high
level.

3. The level of opinions on the perception of sports tourism in urban
areas, sports infrastructure and facilities in tourist areas. The overall picture is at a
high level.

4. The level of opinions on the perceived image of sports tourism in
sports tourism areas regarding the safety of sports tourism sites. The overall picture is
at a high level.

5. The level of opinions on the perception of sports tourism in the
urban area of sports tourism personnel. The overall picture is at a high level.

6. The level of opinions about the perception of sports tourism in the
urban area of sports tourism activities. The overall picture is at a high level.

7. The level of opinions on the perceived image of sports tourism in
the sports city area on economic value added. The overall picture is at a high level.

8. Form for the development of sustainable sports tourism to create
economic value of the sports city "BOONSONG MODEL" based on information
synthesis in the sports city area. The details are as follows

8.1 B= Begin

8.2 O=Opportunity
8.3 O=0Organizing
8.4 N=network

8.5 S=Sustainable
8.6 O=Output



8.7 N=New Normal
8.8 G=Grow
9. The overall validity and appropriateness of the draft sustainable
sports tourism model to create economic value-added of sports cities. The

accuracy and suitability overall were at a high level.



